
OUR ROAD TO SUSTAINABILITY  
M c L A R E N  A U T O M O T I V E  G R O U P  L I M I T E D

https://cars.mclaren.com/gb-en


2 OUR ROAD TO SUSTAINABILITY

Contents

04  OUR SUSTAINABLE PEOPLE STRATEGY ............................. 14

05  OUR SUSTAINABLE ENVIRONMENTAL STRATEGY ......... 27

06  CONCLUSION ................................................................................34

01  INTRODUCTION ................................................................................ 03

02  OUR COMMITMENT AND AMBITION ...................................... 05

03  OUR SUSTAINABLE BUSINESS STRATEGY ........................08



3 OUR ROAD TO SUSTAINABILITY

Contents

INTRODUCTION01



4 OUR ROAD TO SUSTAINABILITY

Contents

Our employee culture reflects our commitment to diversity and 
inclusion, gender equality and the value of a workforce comprised 
of differing perspectives, skills and cultural backgrounds in order to 
drive innovation. And our ongoing community partnerships reinforce 
these commitments in wider society. 

Most importantly, we believe actions speak louder than words. The 
following pages summarise the ways in which McLaren Automotive 
Group has already placed sustainability at the core of our business 
strategy, operational processes and company culture. 

At McLaren, we are driven by the spirit of 
constant innovation and improvement – 
our aim is to embed sustainability in every 
decision we make and action we take.

While the world has changed considerably over the last 50 years, 
our brand values have not. The global challenges we face, from 
addressing social inequality to the need to preserve precious 
resources, demand innovative solutions. We strive to grow a 
successful business, with a clear purpose, which inspires a sense  
of pride and admiration among all those who engage with the 
McLaren brand.

INTRODUCTION 
At McLaren Automotive Group sustainability is a fundamental part 
of our commitment to being the world’s most pioneering luxury 
supercar maker. As a global brand, with complex supply chains, 
diverse customer groups and a worldwide workforce, we take a 
holistic approach to sustainability. This means focusing not only on 
environmental considerations, but prioritising social equality, building 
long-term and mutually beneficial community partnerships and a 
relentless pursuit of technological innovation that will benefit both 
McLaren and the societies in which we operate.

Our approach places equal emphasis on minimising our negative 
environmental impact through operational excellence and 
technological innovation, while maximising our positive social impact 
in the areas of diversity, equality and inclusion, and the promotion 
of health and wellbeing. We are committed to direct, positive action 
to address climate change from sustainable cooling systems and 
power supply in our manufacturing infrastructure through to the 
recyclability of the vehicles we produce. Our recycling efforts and 
efficiency initiatives throughout our production facilities are focused 
on reductions in landfill, waste, energy usage and emissions.

And as we move away from fossil fuels to electrified powertrains 
while exploring other alternative fuel sources for our supercars 
and hypercars, our future success will increasingly be measured 
through our ability to help other industries and sectors meet their 
sustainability goals. We strive to make a positive contribution to 
building sustainable communities and to tackling some of society's 
most important challenges with an emphasis on equal opportunity 
and empowerment. 
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6 McLAREN SUSTAINABILITY REPORT 2021

FRAMEWORK
 
We recognise our ability – and responsibility – to provide solutions to 
challenges through embedding sustainable principles  
in every aspect of our business processes and operations.

O U R  S U S TA I N A B I L I T Y  F R A M E WO R K  I S  CO M P R I S E D  
O F  T H R E E  CO R E  A R E AS  O F  CO M M I T M E N T:

 A  S U S TA I N A B L E  B U S I N E SS  S T R AT E G Y  – safeguarding our 
long-term financial success based on a clear sense of purpose 
and social responsibility

A  S U S TA I N A B L E  P E O P L E  S T R AT E G Y  – creating and nurturing 
a sustainable culture and organisation 

A  S U S TA I N A B L E  E N V I R O N M E N TA L  S T R AT E G Y  – managing 
our environmental impact at the same time as driving technical 
solutions that can have a positive impact on the social and 
environmental challenges facing the world

Our ethos for sustainability is closely aligned with the United Nations 17 
Sustainable Development Goals. 

McLaren Racing, which is a standalone business, reports on its 
sustainability performance as an independent entity.

OUR COMMITMENT AND AMBITION
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02  A S U S TA I N A B L E  P E O P L E  S T R AT E G Y

    Culture and values
    Talent (including STEM)
    Equality
    Diversity and Inclusion
    Staff engagement
    Health and wellbeing     

Led by the Executive Director of HR  
and business leaders.

PROPOSED McLAREN AUTOMOTIVE GROUP  
SUSTAINABILITY FRAMEWORK 2021

T H R E E  CO R E  E L E M E N T S  FO R  S U S TA I N A B I L I T Y: M A N AG E D  BY: A L I G N S  W I T H  U N  S U S TA I N A B I L I T Y  G OA L S : 

01  A  S U S TA I N A B L E  B U S I N E SS  S T R AT E G Y

    Corporate purpose
    Business unit growth plans
    Fortress balance sheet
    Leadership strategy for growth

Reviewed and approved by the Board.
Led by the senior executives. 

03  A S U S TA I N A B L E  E N V I R O N M E N TA L  S T R AT E G Y

    Goal-driven low carbon intensity externally accredited 
for Scope 1, 2 and 3 emissions

    Waste reduction and greater percentage of recycling
    Water conservation 
    Reporting and regulatory compliance 

Led by the infrastructure and services 
management teams.

OUR COMMITMENT AND AMBITION
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The foundation stone of our sustainability strategy is to first ensure our financial stability – the principle being that making a positive contribution to  
the world is inextricably intertwined with our long-term financial success. Our Horizon2030 business plan, therefore, sits at the heart of that strategy.

McLAREN AUTOMOTIVE GROUP
A powerful, world-renowned symbol of innovation and modern luxury

PEOPLE AND PASSION
We harness the pioneering spirit of our heritage, our relentless drive and our  

entrepreneurial flair,  to engage our employees, delight our customers and excite our fans

CONFIDENCE
Established, independent and profitable ensuring an exciting and sustainable future

INNOVATIVE
Dedicated to driver engagement, our ideas, products, 

practices and technologies constantly push the  
boundaries of what’s possible

PERSONALISED
Creating committed and loyal customer  

relationships through unique products and a tailored, 
flexible luxury brand experience

HORIZON 2030
9 OUR ROAD TO SUSTAINABILITY

OUR SUSTAINABLE BUSINESS STRATEGY

ADMIRED
A proudly British, iconic luxury brand with a socially 

responsible, global mindset
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OUR CONTINUED FOCUS 
ON SUSTAINABILITY
Our continued focus on sustainability is built on the long-standing 
work McLaren Group enshrined in the creation and construction of 
its global headquarters campus, including our McLaren Production 
Centre which opened 10 years ago and which continues every day.

This has seen us reach important milestones which include McLaren 
achieving the Carbon Trust Standard consistently since 2011 for the 
McLaren Technology Centre and McLaren Production Centre; and 
our technologies gaining ISO 14001 accreditation – the international 
standard for an effective environmental management system.

While certifications and awards are important in reflecting progress, 
they only reflect compliance.

Our objective is to decarbonise our value chain by 2030.

By identifying our greatest emissions sources, such as air travel and 
purchased electricity, we are developing a roadmap to reduce our 
footprint across our operations.

ACHIEVE A NET-ZERO CARBON FOOTPRINT AND 
CHAMPION INNOVATION THAT HELPS OTHERS 

    Advance our strategy to tackle material emissions across  
the value chain 

   Engage Partners in best practice 

     Deepen understanding of impact through benchmarking  
and assessment of operations 

  Drive sustainability improvements throughout the supply chain

Waste reduction and transition to a circular economy is a critical 
component of any effective sustainability strategy, and it is no 
different for us. As one of our four key pillars, we aim to accelerate the 
transition to a circular world in our activities and those we influence.

Currently, at McLaren-controlled operations, almost no waste is  
sent to landfill.

Instead, we employ a comprehensive recycling programme and 
focus on methodologies and material use that enables us to turn 
waste into energy.

SUSTAINABLE BUSINESS STRATEGY
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WASTE, ENERGY AND CONSUMPTION MANAGEMENT 

Looking ahead, we aim to send zero waste from all  our operations 
to landfill by 2023 and will eliminate single-use plastics by focusing 
on innovative ways to reduce, reuse and recycle.  

We’re not solely focused on our manufacturing operations either: 
we’re also extending the evaluation of our environmental impact 
beyond.  

ACCELERATE THE TRANSITION TO A CIRCULAR WORLD 
IN OUR ACTIVITIES AND THOSE WE INFLUENCE 

   Focus on innovative ways to reduce waste, recycle and reuse 

   Champion product end-of-life innovation 

     Reduce single-use plastics from on-site and manufacturing 
operations 

     Reduce waste to landfill from on-site operations
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CREATING A SUSTAINABLE SUPPLY CHAIN 

Our approach to the supply chain is underpinned by a supplier 
selection process characterised by requirements that include 
compliance with the Automotive Quality Management 
System IATF 16949 and the international standard ISO 14000 
(Environmental Management System). 

These standards allow McLaren Automotive Group to verify 
how our supply base approaches core ethics and environmental 
policies.  

Certified organisations must implement basic corporate 
responsibility policies. These include anti-bribery policies, an 
employee code of conduct and an ethics escalation policy, 
as well as an environmental management system effective 
in improving the organisation’s environmental performance 
through more efficient use of resources and reduction of waste. 

For example, all products manufactured within the supply chain, 
and the applied materials and substances used in the process, 
are expected to meet environmental standards for design, 
development, distribution, use, disposal or recycling.  

McLaren Automotive Group's auditing process includes specific 
checks on aspects such as health and safety, industrial relations, 
industrial action management and training.

McLaren Automotive Group fully supports the global target 
to reach net zero by 2050. We are playing our part to support 
the aims of the Paris Agreement to substantially reduce global 
greenhouse gas emissions and to limit the global temperature 
increase in this century to two degrees Celsius above pre-
industrial levels, while pursuing the means to limit the 
increase to 1.5 degrees. 

UK LEGISLATION 

In our home market, we support the UK’s policies for 
decarbonisation, and its legally binding target of net zero by 
2050, including the UK target to reduce emissions by 78% by 
2035 which will become legally binding in June 2021. 

We actively participate in discussions across key government 
departments to support the advancement of technology 
through innovation, for example, to create future powertrains. 

While the Government is committed to ending the sale of 
internal combustion engines in 2030 and hybrids in 2035, the 
process for decarbonisation stretches beyond the product and 
into the production process itself.  

One of the main drivers towards this sustainability is our focus  
on energy efficiency and the reduction of waste in the  
production process.  
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THE FUTURE IS LIGHTER 
The fundamental laws of physics don’t change. 

How we understand them, learn to master them and harness them  
to our advantage, however, does.  

That is the essence of innovation at McLaren and it helps us to push 
the boundaries of supercar performance. 

Our customers demand that our supercars are agile and handle in a 
way that puts them at the centre of the action. 

As we advance towards an electrified future, however, the industry is 
introducing powertrains and batteries that are heavier than traditional 
internal combustion engines. 

The challenge for our engineers is all that brings with it extra weight 
which could cost performance and agility.  

So for us at McLaren Automotive Group, it is absolutely fundamental that 
electrified powertrains must go hand-in-hand with a lighter future. 

That way we drive out unnecessary weight and retain performance. 

Making our cars lighter – or more accurately, reducing their mass –  
has long been a preoccupation born of the racetrack since Bruce 
McLaren first began competing. 

Broadly speaking, the less mass you have to turn, brake and steer, the 
better your car will handle and perform. And the more energy-efficient 
it will be. 

So we spend a lot of time innovating, looking at new materials that 
perform under pressure but which reduce weight. We combine 
components seamlessly and integrate and package better. We only 
include what is needed. We question every bolt and every gram.  
We don’t adorn our supercars with superfluous jewellery. 

Our sustainable journey really started over 40 years ago when we 
introduced the first carbon fibre chassis – lighter, stronger than 
traditional steel – into Formula 1. 



SUSTAINABLE BUSINESS STRATEGY
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That’s why we have never made a car for the road or the racetrack 
without it since. 

More recently, we have invested significantly in carbon fibre and other 
advanced and composite materials and techniques. Our £50m McLaren 
Composites Technology Centre in the Sheffield region opened in 
2018 to continue to innovate and create our new lightweight vehicle 
architecture. It is designed from the ground-up for our electrified 
future. The McLaren Artura is the first car to be built on the McLaren 
Carbon Lightweight Architecture and it means no loss of capability in  
a hybrid. 

What if we can take that McLaren developed IP – the knowledge and 
processes we have developed to drive out weight and improve energy 
efficiency – and apply that to helping other modes of transport beyond 
just supercars in becoming more energy efficient?   

McLaren Automotive Group is now a leading participant in the UK 
Government-funded ASCEND consortium to do just that and to 
accelerate the use of high-volume composite technologies in the 
aerospace sector.   

So whether you own a McLaren supercar or not, you and your family 
may one day benefit from McLaren’s know-how in light-weighting 
when you get on a next-generation energy-efficient flight. As, of 
course, will the environment. 
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DIVERSITY AND 
INCLUSION
OUR GUIDING PRINCIPLES 

Our culture is strongly guided by our values: we work together; 
we take it personally; we enjoy what we do; we exceed customer 
expectations; we make it happen.  

Our vision to be a powerful, world-renowned symbol of innovation 
and modern luxury, and through our people and passion we 
harness the pioneering spirit of our history, our relentless drive 
and our entrepreneurial flair, to engage our employees, delight 
our customers and excite our fans.  We do this by being authentic, 
recognising the business value, creating environments, being data 
given, having values and culture driven engagement. 

    Authentic – we value diversity and respect the unique contribution 
everyone brings (irrespective of background, disability, religion, 
gender identity, sex/orientation or race) 

    We recognise the business value of having diverse talent with a 
range of backgrounds, skills and capabilities, diversity of thought 
and perspectives fuels growth and innovation 

    Create an environment where all employees are encouraged to 
reach their full potential   

    Data-driven, not target-led measured on actions not words of intent 

These guiding principles help shape our culture – what we stand 
for, what we believe in, and what drives us forward.  Essential to our 
culture is our fundamental belief in the importance of a diverse team 
and that everyone, irrespective of gender, race, religion, disabilities 
and sexual orientation, should have an equal opportunity to achieve 
their best.  

Our diversity and inclusion principles apply to the way in which we 
treat all people with whom we come into contact in the workplace 
including colleagues, visitors, customers and suppliers.  

OUR COMMITMENT IS TO:  

    Create an environment in which individual differences and the 
contributions of all our employees are recognised and valued  

    Ensure every employee has a working environment that promotes 
dignity and respect.  No form of discrimination, intimidation, bullying 
or harassment will be tolerated  

    Make training, development and progression opportunities available 
to all eligible employees with all employment/promotion decisions 
based on merit and business requirements

    To promote diversity and Inclusion in the workplace and regularly 
review our employment practices, policies and procedures to ensure 
fairness  

    Challenge any breach of our diversity and inclusion policy  

  

RANKED AS ONE OF THE FINANCIAL TIMES 
DIVERSITY LEADERS

The FT’s second annual report highlights the 
progress made towards achieving greater 
inclusion and diversity in the workplace, 
something McLaren Automotive Group remains 
committed to for the sake of our people and 
the communities in which we operate. 

We are among 850 leading 
companies as rated by over 
100,000 employees surveyed 
at 15,000 firms about their 
company’s approach.

In addition, having a diverse and inclusive 
workforce also means we bring together and 
blend the right mix of skills and backgrounds 
that lends itself to an innovative culture that 
creates better, more engaging products for  
our customers.
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SUSTAINABLE PEOPLE STRATEGY

“  McLaren has a fantastic STEM group. I love the McLaren brand 
and I’m so proud to work here. I wanted to showcase to other 
girls that there are some really cool jobs out there for them. 
Just in the four years I’ve been at McLaren, there are far more 
women taking up STEM roles here. We’ve still got a long way 
to go, but I’ve definitely seen improvements.”

One day, Ella hopes to welcome her own female engineering intern to 
McLaren – and maybe that’ll mean another Young Woman Engineer of the 
Year trophy for the cabinet.

McLaren encourages women into leadership mindsets and roles at all 
levels of the business.  Manuela Cecconi, Automotive Programme Manager, 
is participating in the Future Leaders Programme, arranged by the 
Foundation For Science and Technology, as McLaren’s 2021 nominee. She 
is part of a cohort of very capable future talent drawn from academia, the 
public sector and government.

CHAMPIONING  
DIVERSE TALENT  
The Institution of Engineering and Technology recently named Ella Podmore 
as its Young Woman Engineer of the Year, choosing the McLaren materials 
engineer and scientist from a long list of hugely talented candidates.  

Brought up near Oxford, Ella credits her natural curiosity – and a dad 
obsessed with ‘tinkering’ – for laying the early foundations of her career. 

At school, Ella was drawn to science and maths and focused on becoming  
an engineer during her A-levels, much like her siblings.  

During 2016, in the third year of a Materials Engineering course at The 
University of Manchester, Ella secured an internship with McLaren, first  
as Quality Process Engineer, later Project Engineer.  

Ella returned to university to complete her thesis on the corrosion 
susceptibility of aluminium, with a guarantee of a full-time role at  
McLaren if she cleared two hurdles. 

“  I had to get a first in my thesis and provide solutions for 
McLaren from my work on it ” 

Ella passed with flying colours, and in September 2018 she joined McLaren 
full-time as the company’s first-ever Materials Engineer.

Ella has already made a big impact at McLaren. Her work has influenced 
aluminium surface treatment, and she’s worked extensively with McLaren 
Special Operations, ensuring bespoke customer requests such as 24-carat 
gold coatings adhere to strict production quality standards. A particularly 
proud achievement, she recalls, was her contribution to the flexible rear 
aileron of the Speedtail. 

“  McLaren has been a great place to work. When I first arrived 
as a 19-year-old girl I thought I’d have to toughen up, be a 
really masculine version of myself and dress a certain way, 
but I quickly realised that I can be myself. ” 

She has embraced her role as one of McLaren Automotive’s lead STEM 
ambassadors, appearing on Blue Peter, representing McLaren at  
Goodwood and giving school presentations. 

16 OUR ROAD TO SUSTAINABILITY

Expertise in cutting-edge materials has been worth its weight in gold 
for award-winning McLaren engineer Ella Podmore.
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AUTOCAR GREAT WOMEN: 
RISING STARS 2021
An initiative run by Autocar in association with the Society 
of Motor Manufacturers and Traders, celebrates the up-and-
coming stars of the British automotive industry.

The industry’s top rising stars will be announced in June 2021 
at a virtual event that will celebrate all of our winners and host 
several keynote speeches and debates. More details will follow 
in due course.

The top candidates will be selected from the following 
areas of the car industry: aftersales and workshop, design, 
manufacturing, marketing, mobility and digital solutions, 
operations, people development, PR and communications, 
purchasing, sales and vehicle development. In addition, there 
will be an apprentice category. 

A winner will be selected in each category, with an overall 
victor then chosen from that shortlist. Individuals can put 
themselves forward for consideration, or can be nominated 
by friends, colleagues and employers. Please look far and 
wide within your organisation for women to nominate – we’re 
encouraging people to think outside of their immediate team 
for people deserving of an award.

SUSTAINABLE PEOPLE STRATEGY

17 OUR ROAD TO SUSTAINABILITY
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SUPPORTING OUR LOCAL 
COMMUNITIES 
McLaren is supporting the National Health Service (NHS) vaccination 
rollout in the UK. 

We’re lending our support by providing our accessible Woking town 
centre office at Victoria Gate to the NHS so they can open a community 
vaccination centre in the heart of the community. 

Nurses, paramedics, pharmacists and other NHS staff have been 
working alongside doctors to vaccinate those aged 80 and over, as  
well as care home workers and residents, identified as priority groups 
for the life-saving vaccine.

SUSTAINABLE PEOPLE STRATEGY
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“  We’re delighted to put McLaren’s office 
in the heart of Woking town centre to 
the service of our local community as we 
continue to help support the NHS and 
their hard-working teams as they begin 
to rollout the vaccine to patients. ”

“  Working closely with Woking Borough 
Council, we’ve moved rapidly to support 
efforts to tackle Covid as we did earlier 
this year when our fantastic people 
contributed technical skills and expertise 
to help build more ventilators. ”

Ruth Nic Aoidh, Executive Director, Purchasing, Commercial, Government 
Affairs and Legal at McLaren. 
 



TedX EVENT   
In 2021, we were able to support the local community and to 
open the doors of our McLaren Thought Leadership Centre 
(TLC) to host a TedX event.   

We supported organisers at Woking Borough council with free 
use of the facility and support to host the event which was 
broadcast live from the TLC. 

Themed around ‘resilience’, we also worked with the Council to 
offer free tickets to employees to support our important work 
on supporting positive mental health and wellbeing. 
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SUPPORTING SUSTAINABLE 
TALENT PIPELINES

EARLY CAREERS AND TALENT STIMULATION
APPRENTICESHIPS

There are different routes into the workplace. One of those is 
apprenticeships as a vocational-based qualification.

At McLaren Automotive Group, we have been vocal in our support 
for apprenticeships.

During National Apprenticeship Week in March, we shine a light  
on the opportunities offered by apprenticeships in the UK.

Apprenticeships are available to people of all ages and backgrounds 
to develop the vocational skills and educational knowledge they 
need for a career they’re passionate about. 

Apprentices like Christina, who became an audit associate after 
sixth-form college. 

Wanting to pursue a career in the industry, she joined McLaren as  
a financial analyst. 

Alongside maintaining control processes, she is upskilling by 
studying for her ICAEW qualification as part of her Accountancy 
Taxation Professional Level 7 apprenticeship.

And Sam, who is a composites technician who works at our McLaren 
Composites Technology Centre in the Sheffield region. 

Having previously completed an advanced apprenticeship, Sam 
is now undertaking a degree apprenticeship in mechanical 
engineering helping to create lightweight technologies for 
McLaren’s next-generation of supercars. 

SUSTAINABLE PEOPLE STRATEGY
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    “ I've enjoyed undertaking my degree 
apprenticeship at McLaren, combining  

work and study. Not only is it great fun but  
I get to use my knowledge in the business. ”

“  What's great about my apprenticeship at 
McLaren is that you can put what you study 
into practice in the workplace, and equally 
apply real-life scenarios to your studies. ”

Christina says

Sam says
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SUPPORTING BLACK  
HISTORY MONTH
In support of Black History Month, Kingsley Ohuka, one of our Ultimate Series lead 
engineers, talked to students from The London Design and Engineering UTC in 
East London near where he grew up. 
 
He explains why and what motivated him growing up...

“  Growing up in London, particularly in the 
predominantly black community, automotive 
or motorsport careers were a rarity. I want to 
help make it a more common occurrence for 
kids with similar backgrounds to me to dream 
big and pursue a career in engineering and work 
for a company that inspires them in the same 
way McLaren inspires me. ”

"I remember watching Lewis Hamilton win his first World Championship 
at the wheel of a McLaren. That’s when my love affair with McLaren 
began. Before him, I didn’t even know a career in engineering was 
attainable. He was the inspiration for me choosing to study motorsport 
engineering at university. Six years ago, I joined McLaren Automotive 
Group to work on some of the world’s most breathtaking supercars." 

"I want to talk to kids about my experience and pursuing a science-
based career so they can see someone like them, someone from their 
community can join their dream company which is something they don’t 
often see or hear about." 

SUSTAINABLE PEOPLE STRATEGY
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“The group approach to problem-solving demonstrates that science is “The group approach to problem-solving demonstrates that science is 
not an individual endeavour,”not an individual endeavour,” he says. “It’s not enough to be technically “It’s not enough to be technically 
brilliant, you need to be able to communicate your ideas too.” brilliant, you need to be able to communicate your ideas too.” 

McLaren invests heavily in encouraging and inspiring young people to take 
up engineering. “Sending one of our STEM ambassadors to the Hackathon Sending one of our STEM ambassadors to the Hackathon 
gives students a taste of what it would be like to work for McLaren,”gives students a taste of what it would be like to work for McLaren,” 
Daniel says. “We were impressed with what the participants come up “We were impressed with what the participants come up 
with, and it’s a good experience for our employees too. We’d love to do with, and it’s a good experience for our employees too. We’d love to do 
another one in the future.”  another one in the future.”  

Over the two days, McLaren Automotive engineers and designers helped 
students to refine their ideas and extend their thinking beyond the obvious. 
“Our STEM ambassadors were able to prompt some interesting questions “Our STEM ambassadors were able to prompt some interesting questions 
and challenge students in a constructive way, so their ideas were bigger and and challenge students in a constructive way, so their ideas were bigger and 
bolder, using all they had learned already and could learn from each other.” bolder, using all they had learned already and could learn from each other.” 
This technical coaching played out in tandem with the innovation expertise  
and entrepreneurial lens contributed by the Activator Facilitation team. 

 

SUSTAINABLE PEOPLE STRATEGY

TAKING OUR STEM COMMITMENTS 
AROUND THE WORLD
What do you get when you shut a mechanical engineer, an  
automotive engineer, a graphic design student and a  
handful of other innovative thinkers in a room together?  

Answer: a whole lot of creativity, plenty of debate, and a brilliant idea. 

Multiply that by 10 or more, and you get a good picture of the hackathon  
which McLaren Automotive ran in conjunction with RMIT University in  
Melbourne in partnership with the Australian Grand Prix Corporation  
and the British Consulate-General in Melbourne.  

Over 100 students took part in the Hackathon – RMIT’s biggest held to-date. 

They worked in 16 teams to brainstorm solutions to design challenges  
posed by McLaren Automotive engineers who were headed up by  
Krishna Mistry, one of over 100 McLaren STEM Ambassadors and  
engineering project lead. 
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"You learn something, you create something and you have that teamwork 
and competitive feel. And this one was with McLaren, which was very cool."

The fact that teams had just one day to come up with their innovations and 
prototypes, and a few hours to finalise presentations the following morning, 
added to the intensity of the experience. “You’ve got creativity, innovation You’ve got creativity, innovation 
and teamwork, and it’s for two days so people can really commit to it and and teamwork, and it’s for two days so people can really commit to it and 
get involved.”get involved.”

Lino had been at RMIT only briefly when he came across the chance to 
participate in the March 2020 Hackathon. “It’s completely independent “It’s completely independent 
of my studies and doesn’t count to my degree, so it was more out of of my studies and doesn’t count to my degree, so it was more out of 
interest that I became involved,” interest that I became involved,” he says. “However, it has definitely However, it has definitely 
changed my perspective and how I approach problem-solving. Now I changed my perspective and how I approach problem-solving. Now I 
really see the value in the different ideas that people bring, and how the really see the value in the different ideas that people bring, and how the 
best ideas come from building on each other.” best ideas come from building on each other.” 

Daniel Golding, Global Head of Corporate Communications at McLaren 
Automotive Group also emphasises this when he reflects on the Hackathon. 

"I love the whole feeling of Hackathons," "I love the whole feeling of Hackathons," says German student Lino 
Pott, who came to RMIT last year to undertake a Master of Engineering 
Management after completing a Bachelor of Automotive Engineering at 
the University of Stuttgart. 

For Lino, a key difference between a Hackathon and an internship – apart 
from the very different time frame – is the focus on coming up with a new 
idea or prototype to benefit the company. “With an internship you get a 
very good insight into a company, but not necessarily a responsibility  
to build something new.” 

We created a chance for RMIT students - a mix of graduate and  
undergraduate students from across RMIT’s faculties - to absorb that  
high-end thinking and contribute their own blue-sky ideas.  
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SUPPORTING EARLY-YEARS 
STEM CONVERSATIONS
WORKING WITH THE BBC TO MAKE LEARNING FUN AND 
INSPIRE TOMORROW’S DESIGNERS AND ENGINEERS

To us, promoting STEM careers and encouraging STEM conversations 
between children and parents is about so much more than simply securing  
a sustainable future talent pipeline for our business.

By showcasing our great engineers and designers, we want to inspire 
children to think about the technologies that will move our world in the 
future – for the benefit of everyone.

That’s why we teamed up with the BBC education team to create a ‘Supercar 
of the future’ design competition for their flagship children’s programme, 
Blue Peter.

The winning design belonged to ten-year old Alex. Combining advanced, 
nature-inspired materials (capable of being grown on a tree) with stunning 
supercar looks, the expert panel of judges – which included our Group Chief 
Operating Officer Jonathan Neale – were bowled over by its future-focussed, 
sustainable approach and bold, aero-efficient profile.

Alex’s design was unveiled live on Blue Peter, and along with a special 
McLaren-inspired orange Blue Peter badge, his prize also included a VIP tour 
of the McLaren Production Centre with brand ambassador Amanda McLaren.

While at McLaren HQ, Alex met with scientist Ella Podmore to explore the 
materials used in his concept, as well as working alongside design director 
Rob Melville to bring his initial sketches to life – transforming them into a 
large-scale clay model and virtual renders.

In honour of Alex’s winning design, McLaren and paint partner AkzoNobel 
developed a special ‘Alex Leaf Green’ colour to add to our water-based paint 
range – available for customers to apply to their real-life McLaren supercars.

Topping off an incredible day, Alex then enjoyed several laps around the  
BBC Top Gear track – chauffeured by The Stig himself.

SUSTAINABLE PEOPLE STRATEGY

“  Meeting Rob, Ella and Amanda, 
seeing where the supercars are 
made and getting a ride in a real 
McLaren has been incredible. I’m 
always sketching and drawing, 
especially cars, so to win the 
prize was amazing and after 
this I definitely want to work on 
supercars and new technologies 
when I’m older. ”  
Alex, our ‘Supercar of the Future’ 
competition winner 

“  We were overwhelmed by the 
creativity, effort and ideas 
that we saw. It was so hard 
to decide a winner, but Alex’s 
Superganic 3000 car shaped 
like a green leaf stood out. He 
described his design as ‘sleek, 
streamlined, lightweight and 
incredibly beautiful’ and we 
had to agree. Who can imagine 
if in the future there will be a 
biodegradable supercar made 
from graphene and powered by 
photosynthesis? ” 
Ellen Evans, Editor, Blue Peter
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SUPPORTING STEM 
IN OUR LOCAL 
COMMUNITIES
We continue to support Get up to Speed with STEM as part of our 
commitment to promoting science and technology-based careers. 
 
The week-long event is aimed at young people, families and 
teachers across the Sheffield region, where our McLaren 
Composites Technology Centre (MCTC) is based. 

McLaren’s experts ran sessions about their innovative work 
and talked to students to help inspire them to take up science, 
technology, engineering and mathematics  subjects and careers. 

We have looked to the stars of the future with Professor Brian Cox. 

MCTC engineers in Yorkshire recently supported a virtual event for 
over 1,500 young people to help celebrate a love of science and to 
encourage take-up of STEM (science, technology, engineering and 
maths) subjects. 

The North Star event is part of Professor Brian Cox’s Science 
Summer School which was started with Lord Andrew Mawson nine 
years ago. 

Live streamed to schools and colleges in Sheffield and 
Rotherham in Yorkshire, the home of the MCTC, our McLaren 
STEM ambassadors inspired all things science through seminars, 
discussions and hands-on experiments.

24 OUR ROAD TO SUSTAINABILITY
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VENTILATOR CHALLENGE UK 
As part of the VentilatorChallengeUK consortium – a group of major 
industrial, technology and engineering businesses from across the 
aerospace, automotive and medical sectors – McLaren deployed its 
capabilities in design, rapid prototyping, electronics, production and  
high-value manufacturing. 

During these unprecedented times, teams across McLaren Automotive 
Group have been working hard to help provide ventilators in response to  
the COVID-19 crisis. 

McLaren focused on component manufacturing for a ventilator based on 
existing technologies, designing and building test boxes to allow production 
to ramp-up as well as designing (and crash testing) ventilator trolleys for 
use in hospitals and other clinical settings.

It’s an achievement that has been recognised by the Royal Academy 
of Engineering, which announced McLaren – as part of the 
VentilatorChallengeUK consortium – a winner of the President’s  
Special Award for Pandemic Service. 

XX McLAREN SUSTAINMENT REPORT 2021

“  When it was known that we were going to support this 
project, there were no shortage of volunteers ” 

Dan Parry-Williams, Director of Engineering Design at McLaren Automotive Group. 

SUSTAINABLE PEOPLE STRATEGY

“  Everybody is affected by this virus and a lot of us could 
see that we were in a position to help. That we could 
employ some of the things we do in our day job to this 
extraordinary crisis. ” 

25 OUR ROAD TO SUSTAINABILITY
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CELEBRATING OUR 
SUCCESS  
Our dedicated teams worked for over four years to create, 
innovate and test our first production hybrid supercar, the 
McLaren Artura. 

So we weren’t going to let a pandemic get in the way of 
celebrating their success before it was revealed to the world in 
February 2021. 

We created a team-only image featuring our employees for them 
to share with pride with their friends, family and networks which 
helped add to the buzz around our latest supercar. 
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OUR SUSTAINABLE  
ENVIRONMENTAL STRATEGY
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WHERE HAVE WE COME FROM? McLAREN’S ENVIRONMENTAL 
AWARDS AND STANDARDS

WHERE ARE WE NOW?

    Since MTC was built in 2002, the site was designed to be iconic  
but sensitive to the surrounding natural environment

    Removal of unhealthy top soil and planting 100,000 trees

    The site was designed with energy efficiency in mind

    A peaceful environment landscaped with biodiversity in mind: 
exotic orchids, skylarks, waterfowl, six species of dragonfly, grass 
snakes, kingfishers, herons, otters even parakeets

    Water management was also planned carefully with hydrocarbon 
interceptors and rain water harvesting

    During the last 17 years of business development and growth the 
site has achieved a number of environmental awards:

    Carbon Trust Certificate - last 10 years recognising commitment to 
environment and continuous improvement

    Edison Awards ‘Green award’ 2012 for innovation

    FIA Institute Environmental Award 2013 – first recipient  
and gold standard – last audit 2019  ‘Three Star’  
(the highest level of achievement)

    We are consuming more energy as a result of business growth  
and producing more waste

    We are proactively managing energy and environment related 
issues

    We have moved away from carbon offsetting instead focusing on 
carbon emissions reduction

    We are carbon trust registered

    We have an environmental policy and targets and we comply with 
our regulatory obligations

    We are feeling the effects of climate change on our infrastructure 
(what were planned as 1 in 20-year events for ambient temperature 
in 2002 are now three times a year)

    We have a comprehensive footprinting process in place covering 
all Scope 1 and 2 emissions, and a significant proportion of Scope 3 
emissions.

OUR SUSTAINABLE ENVIRONMENTAL STRATEGY
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OUR SUSTAINABLE ENVIRONMENTAL STRATEGY

THE CARBON TRUST 
CERTIFICATE – A VITAL ELEMENT 

TOTAL WASTE TREATMENT AND TOTAL 
RESULTS 2020 

562,354.5kg

1,991,544kg

0
562,354.5

1,991,544

0

1,991,544

Total recycled Land�ll

Total waste treatment Total results 2020

Recycled / re-use Waste to energy Land�ll

Total recycled Land�ll disposal

Total waste treatment Total results 2020

Recycled / re-use Waste to energy Land�ll

1,429,189kg

“  McLaren [has] achieved among the highest carbon management 
scores in its sector. ... this performance is highly encouraging.”

A Carbon Trust certificate is earned by showing continuous 
improvement year on year to reduce carbon intensity and is a world 
recognised mark of authenticity.

McLaren has been awarded a carbon trust certificate for our UK 
operations each year since 2010 and was most recently reassessed up 
to 2019. While the business has been growing the carbon intensity is 
measured by the tonnes of Co2 emitted relative to business headcount 
or turnover – this measure is called carbon intensity.

McLaren has a very well-run site from an energy (mechanical and 
electrical) perspective, the onsite team has intimate knowledge of the 
energy consuming systems and are minded towards optimising energy 
consumption so far as practicable.
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WE NEED TO CONTINUE 
TO IMPROVE – 2021 
RESET AND GO AGAIN

McLAREN  
ENVIRONMENTAL POLICY

OUR ENVIRONMENTAL POLICY 
STATEMENT COMMITS US TO 
THE FOLLOWING GOALS

There are economic imperatives (cost of energy/waste)

Regulatory requirements are increasing including 
corporate reporting obligations

The definition of sustainability is broadening and we 
must adapt accordingly

Our staff, customers, fans and partners expect us to 
lead in sustainability as a modern luxury brand

Work to incorporate further Scope 3 emissions into our 
footprinting process, such as supply chain, employees 
commuting and upstream/downstream distribution

We recognise that we are operating in a world where many natural 
resources that our businesses rely on, such as fossil fuels, raw 
materials and water are limited. Measuring and managing our 
environmental impact is not only important for the planet, it is 
essential for the financial sustainability of our supply-chain  
and business. 

Our environmental policy outlines our commitment to protect against 
the long-term critical depletion of natural resources and lasting 
damage to species, habitats, biodiversity and climate.

O U R  FO C U S  I S  O U R  CO M M I T M E N T  TO :

MANAGE 
our energy consumption and CO2 emission

ESTABLISH 
effective resource utilisation

MANAGE 
waste and recycling practices

MAINTAIN 
control over our transportation and logistics operations

    Preventing and reducing pollution including Co2 emissions of 2.5% year on 
year and zero waste to landfill

    Fulfilling all regulatory requirements and obligations to environmental 
protection as a bare minimum

    Continued compliance will all permits issued under Local Authority Pollution 
Prevention and Control legislation

    Encouraging employee contribution/views/involvement in all 
environmental matters including training and support to all relevant 
employees giving them ownership and pride in achieving our objectives and 
recognising contribution as part of a fulfilling career at McLaren

    Ensuring all stakeholders are aware of our environmental policy and  
that high standards are promoted through our suppliers, partners, 
customers and encouraging others to implement environmental measures  
in their business

    Embedding the principles of ‘best performance’ (health, safety, quality, and 
environment) in our design, development, manufacture and operational 
processes at MTC, MPC, track, transport and logistics

    Manage water in a way that conserves this scarce resource by minimising 
unnecessary water consumption.

    Periodically evaluate our activities to identify significant environmental 
concerns and establish relevant management action plans

    Manage our land and holdings to promote biodiversity and conserve the 
natural environment

01

02

03

04

05

OUR SUSTAINABLE ENVIRONMENTAL STRATEGY
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FOOTPRINT MEASUREMENT 
AND REDUCTION

Understanding the change in an organisation's emissions 
over time is key to achieving reductions. This section 
summarises the outcome of the quantitative assessment and 
provides a benchmark of McLaren's performance against the 
best performing standard bearer in our sector. 

Based on the information provided in the assessment, the 
following year on year footprint performance has been 
calculated: 

M c L A R E N  E M I SS I O N S  I M PAC T  BY  Y E A R  
( A B S O LU T E  LO C AT I O N - B AS E D )

M c L A R E N  E M I SS I O N S  I N T E N S I T Y  BY  Y E A R  FO R  T U R N OV E R 
( M A R K E T - B AS E D )

M c L A R E N  E M I SS I O N S  I N T E N S I T Y  BY  Y E A R  FO R  F T E 
( M A R K E T  B AS E D )

M c L A R E N  E M I SS I O N S  I N T E N S I T Y  BY  Y E A R  FO R  T U R N OV E R 
( LO C AT I O N - B AS E D )

M c L A R E N  E M I SS I O N S  I N T E N S I T Y  BY  Y E A R  FO R  F T E  
( LO C AT I O N - B AS E D )
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2 0 16 2 0 16 2 0 16

2 0 16 2 0 16

2 3 , 9 8 6
0 . 0 16 5 . 1

0 . 0 2 7 8 . 8

2 3 , 7 0 5

0 . 0 16

4 . 4

0 . 0 2 7
7 . 6

2 6 , 5 7 9

0 . 0 1 3 4 . 4

0 . 0 2 1 7 . 3

2 9 , 1 5 9

0 . 0 1 3 4 . 3

0 . 0 2 0 6 . 9

2 0 1 7 2 0 1 7 2 0 1 7

2 0 1 7 2 0 1 7

2 0 18 2 0 18 2 0 18

2 0 18 2 0 18

2 0 1 9 2 0 1 9 2 0 1 9

2 0 1 9 2 0 1 9
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HORSELL COMMON 
PRESERVATION
Volunteers from McLaren helped the Horsell Common Preservation  
Society (HCPS) maintain the commons that borders the company’s  
Woking campus. 

Around 30 volunteers worked alongside local residents to help clear birch 
and pine scrub to ensure the rich bio-diversity of the common’s flora and 
fauna was maintained and that employees, visitors and local residents 
alike can all continue to enjoy the area. 

The commons borders the McLaren Technology and Production Centres  
and support important and protected areas that contain rare ground-
nesting birds which only breed in the special conditions provided by 
the heathlands. 

The volunteers are part of McLaren’s long-standing commitment to 
supporting the local community and to continuously improving the 
sustainability of its operations. 

The HCPS was founded in 1910 to manage the common for the benefit  
of the local community and has owned the land outright since 1968. 

The society owns and manages up to 1,000 acres of publicly  
accessible land which represents around 80% of the natural  
open space in the borough. 

OUR SUSTAINABLE ENVIRONMENTAL STRATEGY
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“  Today’s volunteers have demonstrated McLaren 
team work in action, not only among employees 
but working with our long-standing neighbours, 
the Horsell Common Preservation Society, who 
play such a vital role in the area. 

As a major local employer, McLaren is able to 
attract talent from all over the world to Woking 
and the attractiveness of our setting next to 
the Common is certainly a key plus point for 
many. As employees regularly take time to walk 
and enjoy the area, it’s great to be able to give 
something back and help maintain the area for 
future generations. ”

Mandeep Dhatt, Executive Director of Human Resources,  
McLaren Automotive Group 
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CARING FOR & SUPPORTING 
OUR LOCAL COMMUNITY
Volunteers from McLaren have helped the Horsell Common Preservation 
Society (HCPS) maintain the Commons that border the company’s Woking 
campus. 

Around 30 volunteers worked alongside local residents to help clear birch 
and pine scrub to ensure the rich bio-diversity of the Common’s flora and 
fauna was maintained and that employees visitors and local residents alike 
can all continue to enjoy the area. 

The Commons border the McLaren Technology and Production Centres 
and support important and protected areas that contain rare, ground 
nesting birds which only breed in the special conditions provided by the 
heathlands. 

The volunteers are part of McLaren’s long-standing commitment to 
supporting the local community and to continuously improving the 
sustainability of its operations. 

Alongside, many of the innovative technologies and techniques now being 
developed by McLaren will be vital to ensuring more sustainable mobility 
solutions in everything from cars to public transport. 

The HCPS was founded in 1910 to manage the Common for the benefit of 
the local community and has owned the land outright since 1968. 

The Society owns and manages up to 1,000 acres of publicly 
accessible land which represents around 80% of the natural  
open space in the borough. 

As well as Horsell Common, the HCPS also owns the popular Heather Farm 
Wetland Centre which has been created from a former industrial site in 
collaboration with McLaren.  

McLaren Park also forms part of the HCPS estate that is leased to McLaren 
for the company to manage as a public open space. 

XX McLAREN SUSTAINMENT REPORT 2021

“  The Horsell Common Preservation Society 
and McLaren have enjoyed a successful 
relationship spanning over 20 years. Our 
strong relationship has produced amazing 
public and wildlife benefits, such as the 
development of McLaren Park and the Heather 
Farm Wetlands, which are clear examples of 
how our collaboration has been so successful.

This new employee volunteering initiative 
by McLaren employees in assisting us with 
habitat management will make a significant 
contribution to the protection of our rare and 
vulnerable local wildlife. ”

Paul Rimmer, Estate Manager, Horsell Common Preservation Society

As well as Horsell Common, the HCPS also owns the popular 
Heather Farm Wetland Centre which has been created from a former 
industrial site in collaboration with McLaren.  

McLaren Park also forms part of the HCPS estate that is leased to 
McLaren for the company to manage as a public open space. 
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CONCLUSION 
By successfully embedding sustainability strategies at McLaren 
Automotive Group, some of which require ongoing investment, 
we expect to see a number of long-term benefits both to 
McLaren and the wider society. 

The business value of this approach can be seen across 
numerous measures including profitability, growth and employee 
retention. There is clear evidence of a growing market not only for 
sustainable goods but for brands with a clear sense of purpose 
and social responsibility. For McLaren, a company synonymous 
with pioneering new processes and technologies, a position of 
leadership in sustainability represents a further opportunity 
for competitive advantage in the minds of customers, brand 
enthusiasts and employees. In that sense, a clear, long term 
sustainability strategy, supported by our partners and suppliers. 

We will grow and evolve our sustainability strategy at McLaren, 
ensuring our long-term success, minimising the impact of our 
endeavours on the environment while also playing an active 
role in addressing some of the key social and environmental 
challenges facing the world, both now and in the future.  
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